
2010 Summer Funded Internships 
 
In Summer 2010, the program funded 18 interns at 15 nonprofits and social enterprises in the New 
York metropolitan area. Hosts and Interns included: 

Elizabeth Chavez-Slowey, MPA 
Public Administration, 2010 
Dyson College of Arts and Sciences 
Host Organization: Nonprofit Finance Fund (NFF) 
Job Title: Impact Analysis Intern 

Elizabeth Chavez- Slowey is a Masters in Public Administration candidate at Pace University. She 
holds a Bachelor of Arts degree in Mass Communications and Advertising. She has extensive 
professional experience in the Education field, along with internships at The Aspen Institute & 
Fund for Innovation, Effectiveness, Learning and Dissemination and the Westchester County 
office for Hispanic Affairs. 

The goals of NFF’s Impact Analysis Intern was to measure the value of NFF programs and 
empower NFF clients to more efficiently achieve their missions. Elizabeth’s role involved 
researching metrics used in similar programs and presenting reports on her findings. She 
assisted with designing and conducting surveys, conducting needs assessments, trend 
identifications and quantifying measurements which were essential to completing the survey.  

Rob Coulombe, BBA 
Marketing, 2010 
Lubin School of Business 
Host Organization: Stoked Mentoring 
Job Title: Program Assistant Intern 

Rob Coulombe expects to graduate in December 2010 with a Bachelor of Business 
Administration in marketing. He previously achieved a Bachelor of Administration in 
Management from Suffolk University in Boston, Massachusetts. He is experienced in sales from 
his role since 2008 at Zumiez, Inc., a sporting goods store, and at Vector Marketing where he 
sold Cutco knives in 2006. He has also worked as a life guard in 2006, gas station attendant in 
2005, and for a movie theater from 2002-2004. Rob is interested in sales, customer service, 
marketing, and snowboarding. 

Rob’s responsibilities as program assistant included day-to-day operations management of 
Stoked’s summer surf and skateboard programs where he coordinated volunteer, mentor, and 
youth recruitment meetings. He also aided in social media marketing for Stoked and 
accomplished research for grant and funding opportunities for the program.  







Vinay Motha is working toward a Master of Business Administration in Strategic Management 
from Lubin School of Business, Pace University; expected graduation is May 2011. Vinay holds a 
degree as Master of Commerce in Management and a Bachelor of Commerce in Finance and 
Accounting from Mumbai University. He worked as a business analyst for Backworks Studios in 
2009 and on an academic project as an analyst of a mergers and acquisitions case study. 

The goals of NFF’s Impact Analysis Interns was to measure the value of NFF programs and 
empower NFF clients to more efficiently achieve their missions. Vinay’s role was more focused 
on statistical analysis and data entry. He was responsible for creating a database with Pivot 
tables which he used for inputting data, conducting statistical analysis and creating graphs. He 
was also responsible for designing the quantitative aspects of the survey that would be easy 
manipulated and translated in his statistical reporting.  

Diamond Overby, BA 





Outreach Program and Park Cleanup. Her educational projects include the reconstruction and 
reenactment of crime scenes and a Supreme Court case to thoroughly master concepts of both 
a criminal investigation and criminal law. 

Kadeene assisted with the coordination and marketing of special events, workshops, classes 
and surveying related to cooking, nutrition, green living, fitness, and energy and water 
conservation. She also acted as the organization’s liaison with Corbin Hill Farms. Additionally, 
she supported a team with planting and harvesting at a new rooftop urban farm at Intervale 
Green, WHEDCo’s newest project.  

Malhar Shah, MBA 
Marketing Management, 2010 
Lubin School of Business 
Host Organization: Rising Tide Capital 
Job Title: Communications Intern 

As a student of the Lubin School of Business at Pace University, Malhar Shah plans to graduate 
in December 2010 with a Masters of Business Administration in Marketing Management. Also a 
graduate of U.V. Patel College of Engineering, Ganpat University in Gujarat, India, Malhar holds 
a Bachelor of Technology degree in Mechanical Engineering, received May 2008. Malhar’s 
current projects include two team projects relating to the entrepreneurial study of Foursquare, 
a social networking component of Twitter, and a project on the Affiliate Marketing Site. He has 
also spearheaded marketing research on social networking services vs. email in 2009. He holds 
experience as a sales executive for Sangee Sales from 2008 and as an intern with 
HiTechElastomers in Ahmedabad, India in 2007. His interests include entrepreneurial ventures, 
digital marketing, and product development. 

Malhar’s role as a communications intern involved maintaining media lists, press clipping logs, 
development databases. He also assisted with developing a range of marketing materials, 
conducting research, some event planning along with the maintenance of the organization’s 
website and social media sites.  

Jasmine Staten, BA 
Communication Studies, 2011 
Dyson College of Arts and Sciences 
Host Organization: Greyston Bakery 
Job Title: Internet Marketing and PR Intern 

Jasmine Staten is a student of the Dyson School of Arts and Sciences at Pace University. She 
plans to graduate in May 2011 and is working towards a Bachelor of Arts degree in 
Communications, Media and Arts. Her professional experience includes work with the 
International Awards Group, LLC as a Communications Intern in 2010, and the New York City 



At Greyston, Jasmine focused on growing and improving the online presence of the Do-Good 
Brownie line and new Gluten-Free line of baked goods. She worked with the Website Sales 
Specialist to renovate Greyston’s webpage and create content for blogs and with the Fulfillment 
Team to streamline operations and increase customer value. Jasmine also had the opportunity 
to develop a PR campaign for the 2010 Holiday Gift Season and oversee social media marketing 
campaigns.


